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Harry Potter, Disney, XiYangyang, Super Girls, Dae Jang Geum…these 
familiar names become an irresistible economic force in all over the word right 
now.They have a common name—Cultural and Creative Industry .With the 
flourishing delelopment of it,the scholars in all are s have done a lot of researches 
from their prospects,and the achievements are also fruitful. 
This paper from the prospect of brand extension, through the review of the 
brand extension and cultural and creative industry a  home and abroad.Comparing 
the current situation of the practices of the brand extension and brand managment in 
cultural and creative industry.Finding that although the development of the industry 
is flourishing,the researches in brand extension is ab ent, especially in the brand 
academics at home which lacking of the empirical researches.This paper trying to fill 
the gap in the empirical researches of the brand extension in cultural and creative 
industry at home. 
Because the factors impacting the brand extension are umerous, the paper uses 
the FUZZY-AHP synthetic evaluation.First of all,this paper proposes the synthetic 
evaluation model of the brand extension in cultural and creative industry.Using the 
Analytic Hierarchy Process(AHP) to get the heavyweight of the every factor by 
inviting the specialists.At last, applying the model to the example of ZhangYimou’s 
“Yingxiang”brand and calculating the  scores by fuzzy evaluation. 
This paper reveals there are some in common between th  cultural and creative 
industry and other ordinary brands, but there are specialties in cultural and creative 
industry.We need to realize the seriousness of eachfactor. At the same time the case 
of “Yingxiang”brand testifies the feasibility and application of the model. In research, 
we get the result of the“Yingxiang”brand extended to “Yingxiang•DaHongpao” is 















propositions and reference for the brand extension in the future of ‘Yingxiang’brand. 
Keywords: cultural and creative industry;brand extension; FUZZY-AHP 
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更是以 14%的速度高速发展。正如美国学者 MJ Wolf 在《娱乐经济》（1999）中
指出：“文化、娱乐——而不是那些看上去更实在的汽车制造、钢铁、金融服务
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